KOMO
PLANT-BASED
FOODS INC.
INVESTOR PRESENTATION

Change can start
with a single bite™
Plant-based frozen meals:
easy, wholesome & hearty
CSE: YUM OTCQB: KOMOF

DISCLAIMER
Forward looking information

Market data disclaimer

This presentation contains "forward looking information" within the meaning of applicable
Canadian securities legislation. Wherever possible, words such as "plans", "expects", or "does
not expect", "budget", "scheduled", "estimates", "forecasts", "anticipate" or "does not anticipate",
"believe", "intend" and similar expressions or statements that certain actions, events or results
"may", "could", "would", "might" or "will" be taken, occur or be achieved, have been used to
identify forward looking information.

This presentation includes market and industry data that has been obtained
from third party sources including publications from various industries, and
where appropriate, certain numbers, including dollar amounts, have been
rounded out by us to avoid lengthy numbers. We believe that this industry data
is accurate and that its estimates and assumptions are reasonable; however,
there are no assurances as to the accuracy or completeness of this data. Third
party sources generally state that the information contained therein has been
obtained from sources believed to be reliable; however there are no assurances
as to the accuracy or completeness of included information. Although the data
is believed to be reliable, we have not independently veriﬁed any of the data
from third party sources referred to in this presentation or ascertained the
underlying economic assumptions relied upon by such sources.

Forward-looking information involves known and unknown risks, uncertainties and other
factors which may cause the actual results, performance or achievements of Komo Plant
Based Foods Inc. (“Komo”) to be materially different from any future results, performance or
achievements expressed or implied by the forward-looking information. Although Komo has
attempted to identify important factors that could cause actual actions, events or results to
differ materially from those described in forward-looking statements, there may be other
factors that cause actions, events or results not to be as anticipated, estimated or intended.
There can be no assurance that forward-looking statements will prove to be accurate, as
actual results and future events could differ materially from those anticipated in such
statements.
Forward looking statements are based on the reasonable assumptions, estimates, analysis
and opinions of management made in light of its experience and its perception of trends,
current conditions and expected developments, as well as other factors that management
believes to be relevant and reasonable in the circumstances at the date that such statements
are made, but which may prove to be incorrect. Management believes that the assumptions
and expectations reﬂected in such forward looking statements are reasonable.
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Warning of risk
Our activities are subject to risks normally encountered in a newly
established business, including but not limited to competition; lack of
adequate capital; liquidity concerns and future ﬁnancing requirements to
sustain operations; maintaining and promoting our brand and products;
competition risk; key personnel risks; inability to protect intellectual
property; intellectual property claims against us; global economic changes;
uninsured risks; risks associated with the impact of COVID-19, and volatility in
share prices.
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MARKET SIZE

PLANT-BASED FOODS IN THE
U.S. ARE A $7 BILLION MARKET
$7b

+27%

+43%

2.5x

The retail market for
plant-based foods is worth
$7 billion, up from $5.5
billion in 2019

Plant-based food dollar
sales grew 27 percent in
the past year

Plant-based food dollar
sales grew 43 percent in
the past two years

Plant-based food sales
grew almost 2.5x faster
than total food sales from
2018 to 2020

Source: The Good Food Institute https://gﬁ.org/marketresearch/
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KEY CONSUMER TRENDS
PLANT-BASED
REVOLUTION

CLEAN LABEL
CONSUMER

FROZEN IS
RE-EMERGING

Plant-centric and plantforward diets are on the rise.
Recent Survey found 36%
identiﬁed as ﬂexitarians, 5%
vegetarian and 3% vegan. ¹

Consumers are increasingly
scrutinizing the ingredients in the
food they consume.³
Recognizable, whole foods
ingredients are highly preferred.

The frozen foods category
growth is driven by
convenience and the rise of
at-home meals due to the
pandemic.

Plant-based eating aligns with
consumer concerns with
sustainability, health and
animal welfare.

1.
2.
3.
4.

Current plant-based alternatives
face challenges with clean label
expectations and the perception
of ‘fake food’. ⁴

Plant-based and vegan diet
friendly products are leading
growth and innovation in this
category.²

“Vegan, Vegetarian, and Flexitarian Consumers” (Packaged Facts, 2020)
“Consumers Are Heading to the Freezer: 3 Factors Driving Frozen Foods Trends in 2020” (SPINS, 2020)
“Future of Food: Unlocking Consumer Demand for Food and Beverages Beyond Clean Label” (Kerry, 2019)
“Fake Meat vs. Real Meal” (New York Times, 2019)
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Komo is a fast growing plant-based food
start-up specializing in premium frozen meals.
OUR MISSION

OUR VISION

To make plant-based meals a staple on
every dinner table by sharing our love
for feel-good food that connects the
people to the planet.

To establish Komo Comfort Foods as
the leader across multiple frozen
categories and reinventing familiar
favourites into wholesome, satisfying,
100% plant-based classics.

Our business model accelerates and prioritizes plant-based innovation.
Plant-based Comfort Foods as a product platform through three revenue streams:

+

MANY
MORE

RETAIL
DISTRIBUTION

DTC/
eCOMMERCE

HOT MEAL
DELIVERY APPS
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CRAFT PREMIUM

FROZEN MEALS
●
●
●
●
●
●
●

Ready-to-Bake Classics & Plant-Based Meal Helpers™
Vegan, non-GMO, whole food ingredients
Family-sized, center-of-plate meals
EASY - Convenience is key. Ready-to-bake and meals. Plant-based eating is
challenging and we make dinner ready in 40-60 mins
WHOLESOME - Real food, Real cooking. No added ﬂavours, preservatives. Frozen for
freshness and not your average microwavable frozen food.
HEARTY - Comfort foods, familiar favourites and satisfying food experiences are key.
SHAREWORTHY - Made for sharing! Family sizes, 5-6 servings per tray that addresses
the lack of multi-serving plant-based products in the market

CSE: YUM OTCQB: KOMOF

CUSTOMER REVIEW

”WOW…”
”… this is healthy comfort food. The taste and
texture are amazing. I've served this pie to many
of my friends, plant-based and not-plant-based,
and everyone loves it. A number of my friends
now subscribe. I always keep a few in my freezer
for unexpected guests. Perfect for holiday
gatherings, potlucks, and also just for the family
at home when we want a break from cooking. I
highly recommend this food.”
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Financial Highlights
Revenues & Proﬁt Margins
Sales by Month Since Launch

Financial Summary
Fiscal year
20211,4
Revenue 2

60,969

$ 93,593

Direct to consumer

73%

44%

Wholesale

27%

56%

Gross proﬁt margin

42%

35%

(6,457,300)

(1,778,371)

(1,667,815)

(1,203,077)

Net loss from continuing
operations
Adjusted EBITDA3
(1)
(2)
(3)

(4)
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$

Q1 2022

(unaudited)4

From March 2021, when products were launched to July 31, 2021.
Product sales only.
Adjusted EBITDA includes EBITDA adjusted for share based compensation,
investment loss, listing expense, loss on disposal of a subsidiary, impairment of right
of use assets, and gain on settlement of a lease liability.
Read in conjunction with 2021 annual financial statements and unaudited interim
financial statements for the period ended October 31, 2021, available on SEDAR
under the issuer profile for Komo Plant Based Foods Inc.
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Target Growth: eCommerce,
Wholesale & Hot Food Delivery
Launched March 2021

CURRENTLY…
We have over 120 distribution
points in Canada

TARGETING…
550 distribution points by
July 31, 2022
Target Product Sales 1, 2
(1) Based on Management Targets
(2) Fiscal Year End: July 31

CSE: YUM OTCQB: KOMOF
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CUSTOMER REVIEWS
200+ FIVE STAR CONSUMER REVIEWS @ KOMOCOMFORTFOODS.COM
11/13/21

VEGAN SUCCESS
I have Italian roots, and have had many reasons to be a skeptic. If this sauce could deliver on any of my many
requirements was really unexpected (other than healthy ingredients). CONGRATULATIONS! Well done. What a
delicious sauce. The taste, colour, consistency and noodle stick factor was all spot on. The kitchen smelled
wonderful while I was warming it and the taste is delicious. Thanks for doing justice to a very special sauce.
Joanne C.

11/02/21

09/18/21

LOVED IT! DELICIOUS, VEGAN AND GREAT VALUE.

THE LASAGNA IS ABSOLUTELY AMAZING!

We loved the food and we thought the value was fantastic. Amazingly tasty high quality food and great
portions. Super convenient. I’m on crutches so we needed some help with meals this week! We will deﬁnitely
be ordering again just because we enjoyed each meal in the bundle so much. Flavourful, golden out of the
oven, healthy comfort food. :)

The lasagna is absolutely amazing! Very tasty, ﬁlling,
nutritious, and just gorgeous. Komo comfort foods has
become my favorite vegan brand so far. Highly
recommended!

Alexandra M.

Safoura K.

01/13/22

11/13/21

SO DELICIOUS!

GREAT VALUE!

So simple to add to our weekly meals and delicious too!
Best for the busy weeknight or when you want to spend
more time with the family without being in the kitchen
too long.

Love this service. I try and make all my meals from scratch - something I got used to being plant based
as good healthy “fast” options are not readily available. This is a great variety of meals that help
supplement my usual meal plans. The lasagna is so good I’m never making my own from scratch ever
again! Haha!

Ashley N.

Mackenzie J.
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Early growth and distribution in Western Canada,
expanding to Eastern Canada and US
Strong growth and reception since launch in March 2021
RETAIL STORES:

120+
STORES

eCOMMERCE:

COMING MARCH 2022…

CSE: YUM OTCQB: KOMOF
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RAPID DISTRIBUTION
EXPANSION

SERVING OVER 10,000 LOCATIONS
SERVES ALL MAJOR GROCERY
CHAINS INCLUDING LOBLAWS,
COSTCO
SERVING OVER 10,000 LOCATIONS
SERVING ITS OWN RETAIL CHAIN
PERSONAL SERVICE & FAMILY VALUES

FOCUS ON LOCAL PRODUCTS

DISTRIBUTES ORGANIC AND
NATURAL PRODUCTS

BRITISH COLUMBIA

LEADING FROZEN FOOD
DISTRIBUTOR

CSE: YUM OTCQB: KOMOF

SEPTEMBER 2021

BRITISH COLUMBIA

ALL MAJOR GROCERY CHAINS IN
WESTERN CANADA INCLUDING , IGA,
SAFEWAY, FRESH STREET MARKET

BRITISH COLUMBIA AND ALBERTA

JULY 2021

NATURAL, ORGANIC, VEGAN &
VEGETARIAN PRODUCTS

OCTOBER 2021

NOVEMBER 2021

MANITOBA, SASKATCHEWAN,
ONTARIO, QUEBEC, NUNAVUT,
MARITIME PROVINCES

JANUARY 2022
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U.S. Expansion Plan

Finalized U.S.
Packaging Design
Appointed U.S.
Sales Representation
With Staci Owens
U.S. Sampling &
Retailer and Distributor
Presentations

U.S. Co-Packer
Search to Scale
Production & Build
Efficiencies
Launching Wholesale
through RangeMe
Platform
Launching on GTFO It’s
Vegan (eCommerce, US
-wide delivery)

Exhibiting at
Natural Products
Expo West

MARCH 2022
Q1 2022
JANUARY 2022

CSE: YUM OTCQB: KOMOF

12

KOMO EATS

READY TO EAT
Komo Eats menu is available on Skip The
Dishes + Uber Eats through its ghost
kitchen in Vancouver, BC. The initial menu
includes a selection of freshly made, hot,
gourmet, ready-to-eat meals.
Innovative channel to bring ideas and
concepts to consumers rapidly for testing
desirability.

Komo Eats aligns with brand mission,
builds brand awareness and creates
feedback channel with consumers.

Gourmet Mac & Cheeze menu

CSE: YUM OTCQB: KOMOF
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Innovation is our key strategy to growth
●
●
●

●

Target growth sub-categories in plant-based food category
Always with a focus on real food, comfort favourites and making
plant-based eating easy
Komo Innovation Process is the key to success - testing concepts
locally before scaling through co-manufacturers + distributing
nationally
Goal: Develop an asset light, risk mitigating approach with launching
new innovation and scaling production while continuously test new
concepts and ideas within our Plant Based Comfort Foods platform

KOMO INNOVATION PROCESS
Local DTC (Lower
Komo Eats
(Hot Food Delivery)
Uber Eats, SkiptheDishes
to introduce new
concepts. Quick to launch,
low barrier for collecting
customer feedback.

CSE: YUM OTCQB: KOMOF

Mainland) - Small batches,
retail ready products with a
short timeline to launch.
Komo Test Kitchen for new
products. Constantly
gathering feedback and
reviews. Preparing products
for scale-up with
co-manufacturers.

NATIONAL
LAUNCH
Retail Distribution
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PRODUCT INNOVATION
Plant-based Comfort Foods = Easy to Love Foods x Plant-based
Plant-based Comfort Food as a Product Platform
Meals /
Entrees

Classics, hearty, ﬁlling, satisfying,
center of plate favourites
Full entrees 4-6 servings for sharing
Ready-to-Bake

●
●
●

Meal components to make
plant-based cooking easier
Hearty classics crowd favourites,
ﬂavour forward, time saving,
versatile

●

Meal
Helpers

Sweets

●

●
●

CSE: YUM OTCQB: KOMOF

Classic desserts
Satisfying, indulgent, comforting
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PLANT-BASED SPECIALIZED TEAM

MANAGEMENT

JEFFREY MA, MBA, BSc

ADYA DJOKO, BSc

FRÉDÉRIC GAGNÉ aka Chef Fred

PRESIDENT AND CEO, Komo Plant Based Comfort Foods Inc.

SENIOR DIRECTOR, OPERATIONS & FOOD SAFETY

DIRECTOR of CULINARY DEVELOPMENT

●

●

●

●

●

Product and brand innovator in the natural product
industry with a specialization in plant-based food
products and leading innovation projects across
dairy-free alternatives, plant-based nutrition, and
better-for-you snack formats.
Research and Development Project Lead at Daiya Foods
Inc. for four years, team leader while the company grew to
the #1 Plant-based cheese brand in North America,
Jeffrey was the creator of award-winning Daiya dairy-free
mac & cheese
Research & Innovation Manager at VEGA for 3 ½ years,
team leader while the company grew to the #1
Plant-based Protein Powder brand in North America
(acquired by Danone Co. in 2016)
Jeffrey’s goal is to create impactful products and brand
love by blending science, consumer trends and creative
spark.
MBA and BSc (Food Science) from the University of British
Columbia.

●

●

●
●

●

●

Food safety, regulatory, and operations professional with
over 13 years of experience in the food industry & CPG, from
frozen baked goods, meat alternatives, dairy-free
alternatives in frozen, refrigerated, and ambient category
At Daiya Foods: Leader in Regulatory Team for 5 years,
Supply Chain Department for 2 years, and most recently
Food Safety & Regulatory team as their Director of Food
Safety & QA
Expert in agile new product launches & commercialization
Experienced in due-diligence process, merger, acquisition,
and onboarding (Sara Lee Bakery, Ralcorp Frozen Bakery
Products, Otsuka Pharmaceuticals)
Passion in waste reduction and food security. Currently an
Advisory Board Member for FoodMesh, a Vancouver-based
tech company focusing on food waste diversion created by
near-expiry or imperfect foods
Graduated with a BSc (Food, Nutrition, and Health) from the
University of British Columbia

●
●
●

●

●

●

Health enthusiast & professional plant-based
Chef for 20+ years
Culinary trained in Quebec, Canada
Former Executive Chef of one of Western
Canada’s biggest restaurants, with a team of
42 chefs
Holistic nutritionist & transformation
specialist helping people live a healthier
lifestyle while offering catering/ teaching to his
clients
Vegan – promotes healthy lifestyle while
informing his followers on ways to stay healthy
and ﬁt while enjoying a plant-based lifestyle
Consultant for development and improvement
of food service operations, including menus,
food safety, costs & proﬁtability
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EXECUTIVE MANAGEMENT TEAM

MANAGEMENT

RICK HUANG, MBA, CPA

WILLIAM WHITE

Chief Financial Officer

PRESIDENT and CEO, Komo Plant Based Foods Inc. (CSE:YUM)

●

●

●

●

Served as CFO of publicly traded companies for
more than a decade, managing all aspects of
ﬁnance, banking, compliance, accounting,
reporting, internal control, admin, and supporting
the board of directors in ﬁnancial oversight.
Supervised all aspects of accounting for various
subsidiary companies in Canada, China, Russia and
Kazakhstan and consolidations under IFRS.
Experienced in ﬁnance and marketing roles with
large international companies; Pepsi Bottling Group
(Canada), Schering Plough Canada, and Coca-Cola
China.
Has led various public equity ﬁnancing projects
raising funds of up to $90 million and leading
acquisitions of up to $80 million.

●

●

●

●

Founder, Various Officer & Director positions,
Komo Plant Based Comfort Foods Inc., Komo
Plant Based Foods Inc. since 2018
From August 2020 to March 2021, Mr. White was
the President and CEO of Lynx Gold Corp., a
junior gold exploration company, which was
acquired by a publicly traded company in
October 2020.
8 years as Safety & Logistics Compliance
Officer, as well as Human Resources Manager in
the Long Haul Transport Industry.
Experienced with transport industry
recruitment and managing all U.S. Department
of Transportation and Canadian, National Safety
Code Ratings inclusive of; accident
investigations, implementing, monitoring, and
managing safety programs, policies, and
procedures.
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CORPORATE INFO
Transfer Agent
CANADA

US

Endeavor Trust Corporation

National Securities Administrators

info@endeavortrust.com
www.endeavortrust.com

info@transferagent.ca

CAPITALIZATION TABLE
Total Issued and Outstanding Shares

89,069,142

Vested Management Options

6,051,250

Vested Consultant Options

2,001,125

Warrants (weighted average price $0.40)
Convertible debentures
CSE: YUM OTCQB: KOMOF

48,980,693
7,142,857
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OUR LASAGNA
At Komo, our plant-based
product values are:
Easy • Wholesome Ingredients
Hearty • Shareworthy

”

We believe consumers can
enjoy plant-based foods
without compromising taste,
wholesome ingredients and
being able to easily share
foods with the ones we love.

‘CHEEZY’ CHICKPEA BECHAMEL
CREAMY TOFU ‘RICOTTA’
RICH TOMATO RAGU WITH
CANADIAN ORGANIC LENTILS

PLANT-BASED AND
WHOLESOME INGREDIENTS
REAL, SIMPLE
TRADITIONAL COOKING
FROZEN FOR FRESHNESS,
NO PRESERVATIVES, NO ADDED
FLAVOURS
PROUDLY MADE IN VANCOUVER, BC
MADE FOR SHARING: FAMILY SIZE &
TWO-SERVING SIZE

CONTACT
WILLIAM WHITE, CEO
Komo Plant Based Foods Inc.
1 (866) 969-0882
will@komoeats.com
JEFFREY MA, President & CEO
Operating Subsidiary,
Komo Plant Based Comfort Foods Inc.
jeffrey@komoeats.com

